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It really irrelevant whether we are actually creating the advertisements, or overseeing someone else's efforts; it's a critical enough component of our sales cycle to merit our closest attention. Here are some elements that will shed lights on our print messages. Experts believe heeding them and keeping them in mind while writing - or reviewing will bring about a good fruit. 

1. Fixing up of objectives: We’ve got to define exactly what we're selling before sitting down to create the ad. 

2. Target customers:  We must know who we're selling to. We must keep that person or personalities in mind while writing advertisements. We can't advertise effectively if we don't hit our target audience. We must know who they are before start creating advertisements. If our company sells scooters to seniors, we don't want to invest in cable advertisements to run on MTV.

3. Product or service definition or knowledge: We must have to come up with a clear statement of the benefits of what we're selling. Features are important, but it's the perceived value that prompts action by the reader. 

4. Personification of messages: We should write as if we're one-on-one with the reader. We ought to think of ads that drew us in. They spoke to us. And they assumed we possessed a certain level of intelligence as well. 

5. Conflicts of personality: We must not forget to stay away from ego statements unless we're skilled and sure enough to be humble, modest or humorous. Smuckers is an odd name for a line of jams and preserves but they turned it to their advantage with the famous line, "With a name like Smuckers, it has to be good." 

6. Linking between matters must be well glued: We must make sure there's a strong connection between our headline and main visual. We want each to amplify the other in order to make a dynamic statement of benefit. Fresh donuts need to be made early in the morning, which is why Dunkin' Donuts showed a sleepy guy named Fred crawling out of bed before sunup because it was "Time to make the donuts." 

7. Be aware of the environmental factors: We have to choose our advertisement environment carefully. Our better mousetrap may not be appreciated in Gourmet magazine. 

8. Strategic Mapping and differentiation: We must study competitive advertisements and make sure that ours is different. We need to do home work hard to make it stand out. 

9. Feedback: Any actions must have some reactions, for any advertisement the same is true. We must solicit comments from target audiences and track results. We have to change our approach if there seems to be a problem. 

10. Consistency and credibility: What is said or done must match the reality. We have to be certain that our product or service lives up to any claims. No matter how brilliantly conceived and executed our advertisement is. 

11. Hunt for Affordable Opportunities: Running our own advertising campaign means we have to be our own media director. We've got to find the best advertisement placement and the most affordable opportunities to fit into our budget. If we're limited to a very small budget, we can find many ways to bypass high advertising costs. 

